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MARKETING AND PARTNERSHIPS

The priority we are trying to resolve:



INDUSTRY NEWS AND UPDATES



CONSUMER NEWS AND UPDATES

380+ pieces of coverage
& over 5.2bn reach 2024...



WORKING TOGETHER

PARTNERSHIP
Working Together
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OUR AUDIENCES
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TRADITIONAL 
TRAVELLERS

Emptynesters and
retired couples that
like to take things at
a leisurely pace.

CURIOUS
EXPLORERS

Emptynesters and
older couples that
like to take
holidays off the
beaten track.

EXPERIENCE
SEEKERS

Couples and
friends that seek
new experiences,
adventures and
current trends.

CONFERENCE &
BIS. MEETINGS
Organisations
across UK and
Ireland wishing to
bring conferences
to the Island.

TRAVEL
TRADE
Niche and higher
rate/value groups,
developing these
markets across
Europe and USA.

FAMILY
ADVENTURERS

Families looking for
play-focused
attractions, and active
pursuits for younger
and older children.



ACTIVITIES



STORIES

ACTIVITY ONE

COOPERATIVE DATA DIGITAL
What’s your story? How would you use information given to you? How digital are you?



ACTIVITY ONE FEEDBACK

TABLE 1
What’s your story?

TABLE 2
How would you use information given to you?

TABLE 3
How digital are you?



ACTIVITY TWO

Please rank the following in importance to you
(1 being most important, 3 being least
important)...

I need support to get more digitally focused e.g. with my website, booking system (or
introducing a system), becoming more active on social media to attract customers

I would like to get regular feedback on similar (anonymous) businesses to see how mine is
performing

I would like to contribute to the island’s ‘stories’ and would consider hosting a journalist, travel
writer, content creator or influencer



THANK YOU

You are part of our island’s 
EXTRAORDINARY STORY


